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“The Philanthropist” is an initiative by Brand Honchos to mark and
accentuate those Visionary leaders, Ground breakers, Organizations,

Institutes, NGO’s, Entrepreneurs, Individuals who are making remarkable

PHILANTHROPIST

SAMPARK FOUNDATION 1-2
contribution in boosting the Indian economy or working with a vision to
« . ,, o : THE APAR LEGACY 3
Empower social welfare” practices in India.
HERO FUTURE ENERGIES 4
E&H FOUNDATION 20
An exclusive edition of “Global CSR Awards 2026” by Brand Honchos. The THE ANT 5
leading International/ Indian Brands, NGO’s and social workers who are GK FOUNDATION 6 MSD 2
ought to work for the upliftment of society and people around them were HPCL 22
converged in this power packed event. “Global CSR Awards 2026 offered a NEWGEN ! LITERACY INDIA 23-25
platform which acknowledged and felicitated the individuals and MALABAR GROUP 8 TATA MOTORS %
organizations who are contributors of humanity of and mankind thus CENTRE FOR SOCIAL RESPONSIBILITY 9
bringing pride and glory to the nation. AND LEADERSHIP HELP AGE INDIA 21
SUSTAINABLE DEVELOPMENT 10 INDIA KHELO FOOTBALL 28
The event was designed with the perspective to constantly pick out and FOUNDATION NOVARTIS 29
recognize the efforts of those who are significantly committed and dedicated SETCO FOUNDATION L ELAVESERVE 20
toward social welfare practices for better tomorrow. To encourage Indian ABHINANDAN 12
corporates to spend more on CSR, To find out the watchful areas of CSR THE ICT ACADEMY 1314 HDFC BANK 31
based on priority, To channelize the CSR activities of corporates so that the ASIAN PAINTS 32
benefits of their activities directly reach the marginalized section of the ALL ROUNTDngEs\I%(Iz.I(I)E-IP-I\YAII:EI.G L ONGC 3
society, To improve execution, implementation, results and productivity of
o . : MONICA SARIN FOUNDATION 16 NTPC 34
CSRinitiatives being conducted at variouslevels.
cel 17 TEACH FOR INDIA 35
We at Brand Honchos set our heart on the successful implementation of the VOIS INDIA 18 BHARTI AIRTEL 36
idea “Empowering Social welfare” in India, we all should join our hands and ANIMAL RAHAT 19 TITAN 37

blend our minds to contribute significantly as individuals or as an

organization.
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PROJECT DIRECTOR : CHANUL GUPTA EDITORIAL DIRECTOR : SHIVANI KAPOOR
SR. MARKETING MANAGER : NIHARIKA SINGH CREATIVE HEAD : VISHAL RAJPUT

We at Brand Honchos believe that “ If you make something the purpose of

your existence, then nothing can stop you from achieving the same”.

Curated and Designed by:
So “Keep your face always towards the sunshine and shadows will fall behind MARKETING & BRAND HONCHOS
» consultus@brandhonchos.co.in
you. Disclaimer : We have taken utmost care to present error free information/knowledge in the public interest,
readers are advised to independently verify claims made in this edition. Marketing & Brand Honchos is not
equipped to verify the claims made in this issue and reader’s discretion is hence recommended.



@The Responsible Jeweller

t Malabar Gold & Diamonds, being The generations through learning, scholarships, skill

Responsible Jeweller extends beyond ethical development, and educational access.

business practices. It is a commitment to « 30 Crore for Poverty Alleviation under the
creating lasting social value and contributing to a more Hunger-Free World initiative to address food
inclusive, equitable, and sustainable future. CSR is deeply insecurity and support vulnerable communities.
ingrained in the organization's DNA, reflecting the belief =~ ¢ 25 Crore for Shelter Care to provide dignity,
that business success must be shared with the security, and support to the underprivileged.
communities it serves. Through decades of purposeful o R14.2 Crore for Healthcare Initiatives to enhance
social investments, Malabar Gold & Diamonds has built a access to quality healthcare and medical support.
legacy of transforming lives and empowering e %10 Crore for Environmental Initiatives focused on

sustainability and conservation.
e 6.8 Crore for Humanitarian Aid to support
communities during emergencies and crises.

communities across diverse geographies and social
segments.

The organization's CSR journey is guided by a localized
approach that focuses on understanding and addressing
the unique needs of communities. Every initiative is

As Malabar Gold & Diamonds advances its CSR mission,
the organization remains steadfast in its vision of creating
sustainable social impact through responsible stewardship,
inclusive development, and community-centric action.
More than a corporate responsibility, CSR is a

designed to create meaningful, measurable, and
sustainable impact at the grassroots level. True to its

L e ‘ 7 values, Malabar Gold & Diamonds extends support to
Ms. Priyadarshini Nigam e - individuals and communities irrespective of religion, commitment to empowering lives, strengthening
Director and Head of Newgen CSR ts tnrougn corrputer liter r communities, and contributing meaningfully to the

caste, creed, language, gender, or socio-economic
progress of society and the nation. Through its continued

background, ensuring that compassion and opportunity

/ | with o simnle halief that fae crentest g ‘ £ . reach those who need them most. investments and unwavering values, Malabar Gold &
o\ TV A SMUERY FRARL LU LIS plbibat Miveastli yell-being, and personality developrnent, Trainers Diamonds proudly carries forward its promise as The
£ oAl 1R 4 2N A A _‘“.7_‘1\ 4 ) T - ) .
L ofprogress is not the technelogy we build, from "Bach One Feed One’ support the vocational Over th Malabar Gold & Di dsh Responsible Jeweller.
but the lives we help transform. This year, as we mark i) o b O D] o ver the years, lalabar L0 lamonds has
: S trafning of 100 wornen at the Skill Developrnent implemented impactful programs in education, hunger
N <o o AE ant 5 TR 2 WAl AL P Ag + . § - >
10 years of purposefinl impact, that belief continues to Center, This year also marked the formation of gur

alleviation, healthcare, housing support, women
e empowerment, environmental sustainability, and

guide every initiative, every partnership, and every i
humanitarian assistance. These interventions are

e . s strategically aligned with national development priorities
opportunities, nurture aspirations, and empower

, e remsin and government objectives, contributing towards
tunities where they improved educational access, poverty reduction, public
rnatter most, Because every child 'iIIi_,UO‘/*/’if%d, every health, environmental conservation, and community
meal served, and eyery future strengthened is a resilience. By working in harmony with local communities
that lasting progress beging yrith people, and development stakeholders, the organization
continues to complement broader nation-building efforts.

communities to build brighter futures.

Education has remained at the heart of this journey.
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Through the Newgen Digital Discovery Taathshala

Reinforcing its commitment to social transformation,
Malabar Gold & Diamonds has allocated 200 Crore for
CSR initiatives in FY 2026-27, one of the most
significant annual social investments in its history. The
allocation includes:

« 114 Crore for Education to empower future
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